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INTRODUCTION

This is for everyone. Urban cookery (street food) is
the most accessible form of cooking there is. Just
as street art has brought the beauty of art into the
lives of the masses, street food is all about making
diverse and tasty food available to all, using simple
recipes that are quick and easy to follow. There is
no mystery, no special secret. Just turn the pages,
check out the talents, follow the recipes and soon
you'll have opened up a whole new world of food
and culture.

Street food is anything that is cooked on BBQs,
grills or braais, in cafés, diners, snack bars, chip-
pies, takeaways, booths, cabins and food vans, and
it has to be good, ethnically diverse and fresh not
fast or junk.

The one constant in my life and travels over the last
twenty years has been my love of this street food.
OK; so I've gone through a few career changes
(from art director and animation director to film ma-
ker, culture vulture and travel and food writer), and
I've lived and worked in four different continents
(Europe, Africa, North America and Asia) but I've
always been dedicated to the search for some-
thing new to eat on whatever street | happen to be
schlepping along. It’s like this: | spot an opening, a
window of opportunity, and I'm like — surprise me!
So | rock up, study the menu and order something
I've never eaten before. If the food is good | spend
the rest of the day working out how to cook it

at home so | can recreate the taste that | expe-
rienced on the street. This usually takes a couple of

attempts (and this is worth remembering), as it's all
a matter of taste. Once | think I've cracked it, then |
invite my crew around and make

a meal of it!

Creativity in the street is all about expanding skills
and knowledge and expressing ideas through
urban culture. And food unites people the world
over: we all have to eat, no matter what rules we
live, work and play by. Travel is the only way to truly
broaden your outlook. And urban life is all about
the culture and the shared experiences of city peo-
ple all over the world. So in many ways, this book
is about getting together to break bread and share
stories and talents. The Urban Cookbook therefore
unites three concepts: creativity through urban
culture, cooking and travel.

Most of the recipes in this book are from my most
recent road trip, but some of them I've collected
and developed over many years. They're not just
cooking recipes, though: some of them are creative
recipes, explaining how to make street art, sign a
record deal or create original fashions. You can
check out all of these recipes and ideas at www.
urbancookbooktv.com [confirm URL when live/con-
firmed]. So get your friends together, cook a meal
from this book and talk all night long about urban
creativity.

King Adz
November 2007

e

S



e

'
e

»“"\v

k:

Back inna day, | was going to be a chef, and
although as a kid | loved advertising and mail
order catalogues, and was always ‘designing’ cars
and writing stories, | enjoyed cooking most of all
(probably because my mum was not the best cook
in the world).

I never got on very well at school and so as a
fifteen-year-old | signed up to become an appren-
tice at a much hyped restaurant that my old man
was involved with. But the restaurant opening was
delayed for a couple of years and so | went to art
school instead. | ended up at Central Saint Martins
studying graphics (advertising) but was expelled

in the final year and went to work for Bone Idol — a
skate- and surf-wear company.

Around this time | started a creative collective
called 100proof and set about developing the print
advertising for Bone Idol. One thing led to another
and soon | found myself working in South Africa
as the art director of the DDB advertising agency.
One of the directors there worked with me on the
creative for a soft drink aimed at women, and in
the process he changed my career forever: his
faith in my work encouraged me to design print
ads featuring European-style street art. When |

My creative journey

found that there was nobody capable of producing
the finished art work or TV spots in South Africa,

| knocked out the images myself and ended up
creating and directing the TV ads too.

But in the end, my ideas didn't appeal to the con-
servative Afrikaner clients: DDB lost the account,
the creative was ‘shelved’ (read ‘binned’) and | was
gutted. But on the bright side, | now had some
experience and was able to convince a mate, who
was creative director of another ad agency, to let
me direct something for Smirnoff. Which led to TV
spot number two. And | then found another job in
an ad agency in New York.

| had developed a taste for directing, however,

so | moved back to England to work as a full-time
director. Since then I've made music videos, com-
mercials, indents, film titles, interstitials, short films,
animated children’s TV shows and documentaries.
| still work in advertising from time to time, and if a
brand needs an ‘edgy), ‘street’ or ‘urban’ feel, then
I'm your man. You do get pigeonholed and type-
cast. So my advice is to find yourself a niche and
eventually, hopefully, the work will come your way.
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Urban Creativity

How can you inspire creativity? How do you even
define what it is? A tune, a painting, a sound, a
view, a tag, a stencil, a dish, a move, a face, a look,
a thought or a feeling...Everything and anything
can inspire your creativity.

You need to walk the streets with your eyes open,
love your fellow (wo)man and take time to hang
with your nearest and dearest. Share your talents
and spread the words (whatever they are).

| carefully researched and selected the talents
featured in this book and sent them a short list of
questions. Inspired by their answers (though they
didn't all answer everything), | visited each one to
check out their life, work and attitude to all things
urban. Here are the questions | sent out before |
got to know any of the talents involved. And just
so you know where I'm coming from, I'm going to
answer them myself first...

When were your formative years?

From 1985 to 1995.

Nearest city while growing up?
London.

Who, or what, has had an urban influence in the
following areas?

music: Men at Work, The Beat, DJ Shadow,
DJ Cam, Lupe Fiasco and Lee ‘Scratch’
Perry

ART: Andy Warhol, Keith Haring and Banksy
DESIGN: Nathan Reddy, Saul Bass, Neville
Garrick and Garth Walker

ADVERTISING/MEDIA: Jony Kaye and
Malcolm McLaren

FASHION: Vivienne Westwood, Shawn
Stiissy, Adidas and Skateware

FILM: Krzysztof Kie lowski, Werner Herzog,
Lars von Trier and Hype Williams
LITERATURE: Martin Amis, Hunter S.
Thompson and Tama Janowitz
CITY/PLACE: L ondon, Johannesburg and
New York

How have you made your mark on urban culture?
| make films and books and PDFs about
creativity, and try to inspire others to live in
peace with fellow humans.

What made you realize that urban culture was
changing?

When | went to a street art show and
paintings were selling for £16,000. And
when Banksy was first mentioned on CNN.

When was that?

In 2007.

Who should be recognized in this project?

All the shorties coming up in the world,
flexing their street art and creative muscles
for the first time, trying to earn a little
respect, trying to flip it to another level; all
those who try to create something new,
when all they hear is: ‘Everything’s been
done before.’ Peeps like Blend UK, Maya
Deren and The Killer Gerbil.

What is your favourite food?
Anything Cape Malay, braaivleis (roasted
meat) and masala dosa.
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